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Some words have interesting origins*. We use these words every day. - They
are very common. (1) We do not know the strange history which these words
sometimes have. |

The word sandwich is a common word. It is an English word. The word is also
(a) use today in many other languages. The Earl* of Sandwich was an Englishman.
He lived in the eighteenth century. He liked to play cards. He liked to play for
money. He was the (b) great player of his time. Often he played all day and night.
One time, he played ( 7 ) twenty-four hours without (c) stop. He did not leave
the card table even to eat. Servants* brought food to him. They brought him some
meat and some bread. He did not want to stop (d) play while he was eating. He
put the meat ( - ) two pieces of bread. (2) In this way he was able to go on
playing.

The word panic is a word which comes ( 7 ) the Greek language*. Pan was
one of the Greek gods. He was the god of the shepherds*. A shepherd is a man
who (e) watch sheep. Pan was half-man, half-animal. He lived in the forest. He
. liked to hunt. He liked to play music. Probably you have seen pictures of Pan.
He played a special kind ( = ) flute. He went through the woods playing this
flute. Very often he frightened* people very much. He looked so strange.
Travelers, when they met him, were always frightened. (3) They did not know what
they should do. They were in a “panic.” |

This is the origin of the word panic. (4) A person in a panic is so frightened that
he does not know what he should do. Very often people in a panic do very foolish
things. The word panic is found in many other languages ( 4~ ) English.
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Around the world, people look when a red, yellow, pink or gold car goes by.
When people buy a car, however, (1) a colorful car is usually out of the question.
For most buyers, the choice is sﬂver black, or white — in that order.

The tendency* toward monochromatic cars has (2) spread around the world. In
the late 1990s, in the U.S., for example, only 38% of cars were black, white or silver.
By 2010, however that percentage climbed to 60% for new cars.

But no country has as high a proportion* of those three colors as South Korea at
88%. China and Japan are next at about 80%. In South Korea, the most popular
car color by far is silver. Almost 50% of cars on the road there are silver, compared
with* 19% in Europe and 16% in North America.

In North America, white has recently surpassed both black and silver. Gray is
fourth and red is fifth. In Europe, black is the top choice, followed by silver, gray
and white. In Japan, color popularity is led by white, followed by black, silver and
blue. '

There are practical reasons for buying white or silver. They are associated with*
family use and good maintenance, and they have a higher resale value. Researchers
in New Zealand studied the effect of car color on the risk of i injury in car accidents.
According to their results, if you want safety, silver is better than white.

(3) practical matters / always / based / is / on / selection of colors / not . It also

expresses the personality of the owner. Some people even claim that there is a
~ “psychology™* of car colors.” Pink cars, for example, are seen childish symbols of
rebellion*.  Black is the color for company cars and government officials. It shows
the status of the owner, with or without a chauffeur*. Red shows passion and a high
income. Gray shows stability. Yellow shows confidence and love of a good time.
Green shows the owner is conscientious*.  Whether you believe these
interpretations™® or not, there is food for thought* here.
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